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1. Summary 

Several actions were organised in order to communicate about the MOVECIT project, its developments and 

its results. These may be divided into two main categories: events and promotional materials. The main 

target groups of these campaigns were internal and external stakeholders, employees of the city 

administration of Leipzig, mobility companies and other associations.  

Five events were organised in frame of the MOVECIT project. The network conference “mobil gewinnt” 

aimed to inform about different topics of mobility and mobility management. The MOVECIT project 

received a time block to inform the participants about the project, its goals and current developments. 

Second, the Ökofete was a big public event with over 15.000 visitors who received more information about 

the project. The MOVECIT project also had its own stand where the roll-up was placed. The other three 

events were organised within the European Mobility Week (September 2018). The “Leuchtturmtreffen” 

(cooperation with Interreg Europe project DEMO-EC) was organised on two days. It offered a platform to 

discuss mobility topics with the public, mobility companies, mobility interest groups and other experts. 

“Clever Mobil” was organized in cooperation with the Interreg Central Europe project LOW-CARB. This 

event focussed more on public transport. Lastly, the mobility parcour was open for the public and 

employees of the city administration. 

Concerning promotional materials, a national training leaflet to inform the employees of the city 

administration about the two upcoming mobility trainings in 2017 was produced. In 2018 a poster was used 

to inform the employees about the third training. About the training concept –mobility parcour– a 

handbook has been prepared. With the implementation of the pilot investment helmets and bicycle pumps 

with the MOVECIT logo were purchased to raise awareness about the aims of MOVECIT among the 

employees of the city administration Leipzig and among other people.  

 

2. Date and place 

2.1. Events 

 Network conference “mobil gewinnt” (mobile wins) on 22 March 2018 in Westbad Leipzig, Germany 

 “Ökofete” (eco-fete) on 24 June 2018 in Clara-Zetkin-Park Leipzig, Germany 

 “Leuchtturmtreffen” on 17 and 18 September 2018 in the University of Leipzig, Germany 

 “Clever Mobil” on 17 and 18 September 2018 in Leipzig, Germany 

 Mobility Parcour on 20 September 2018 at the Technical Townhall of the City of Leipzig, Germany 

 

2.2. Promotional materials 

 National training leaflet, November 2017 

 Poster training, May 2018 

 Training manual, April 2019 

 Bike helmets, May 2019 

 Bicycle pumps, May 2019 
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3. Number and types of participants/target groups 

3.1. Events 

Network conference “mobil gewinnt” (mobile wins) 

Target group: internal and external stakeholders coming from a wide range of sectors, such as district 

administration, banking, City of Leipzig, … 

Participants: 44 

“Ökofete” (eco-fete) 

Target group: public event  

Participants: the event had over 15.000 visitors 

“Leuchtturmtreffen” (in cooperation with the Interreg Europe project DEMO-EC) 

Target group: employees of the city administration, mobility companies and associations 

Participants: 20 on the first day (17.09.2018) and 17 on the second day (18.09.2019) 

Clever Mobil (in cooperation with the Interreg Central Europe project LOW-CARB) 

Target group: public event 

Participants: unknown 

Mobility Parcour 

Target group: public event for both citizens and employees of the city administration 

Participants: 23 participants were employees of the city administration 

 

3.2. Promotional materials 

National training leaflet 

Target group: employees of the city administration of Leipzig 

Poster training 

Target group: employees of the city administration of Leipzig  

Training manual 

Target group: internal and external stakeholders 

Bike helmets (4) 

Target group: employees of the Office for Traffic Planning and Road Construction of the City of Leipzig 

Bicycle pumps (4) 

Target group: employees of the Office for Traffic Planning and Road Construction of the City of Leipzig 

 



 

 

 

Page 5 

 

4.  Implemented actions and links to deliverables, outputs 

The implemented campaign actions differ from the first ideas described in D.T.3.4.5-11. 

By organizing several events both employees of the city administration Leipzig and external stakeholders 

& local citizens received information about the MOVECIT project, its goals and its developments. In doing 

so, it was possible to raise awareness for new mobility and sustainable mobility management. The 

participation in the network conference “mobil gewinnt” is linked to the deliverable D.C.6.2. Stakeholders 

coming from several sectors, such as administraton, banking, agencies for energy etc., attended the 

conference in which the main focus was put on Occupational Mobility Management. The dissemination 

events “Ökofete” and “Leuchtturmtreffen” (D.C.6.4) were both a big success and received positive 

feedback.  

Because of the participation in the “Ökofete”, local citizens are more familiar with MOVECIT and the topic 

of sustainable mobility. The “Leuchtturmtreffen” focused on the topic “Avoidance of unnecessary traffic” 

and was organised to bring sustainable mobility to a broader audience. The mobility parcour was open for 

local citizens, but aimed to train the employees of the city administration of Leipzig (D.C.6.1). 

The promotional materials are linked to the trainings for the employees of the city administration 

(D.C.6.1) and the implementation of the pilot action and investment (D.T.3.3.7). Flyers were produced in 

2017 to inform the employees of the city administration about the 2 upcoming trainings. In 2018 a third 

training was planned for which a poster was used to inform the employees. In order to keep the 

employees of the city administration aware of MOVECIT and its goals, bike helmets and bicycle pumps 

with the MOVECIT logo were purchased. The concept of the mobility parcour was transformed into a 

handbook, in German and English, which serves as a manual for other national and international 

institutions. The handbook was distributed and presented during the final conference in Budapest. 

 

5. Expected effects and the response 

By implementing the campaign actions, not only the employees of the city administration, but also 

Leipzig’s citizens have been reached. The events were a great success. Many people attended all planned 

events. Five events were organised and were open for local visitors too. The participants (internal and 

external stakeholders; citizens) gained more information about sustainable mobility.  

The “Ökofete” (eco-fete) had about 15.000 visitors. So, by participating in this event, it was possible to 

inform and raise awareness for sustainable mobility. The network conference “Mobil gewinnt” had about 

44 visitors. The MOVECIT project received a time block to inform the visitors about the MOVECIT project 

and its goals. The network conference received positive feedback and even a press release about the 

event was published. The other events, which were organised in scope of the European Mobility Week, 

received a lot of notice and the participation rate for these three events were satisfying. The 

“Leuchtturmtreffen” was positively received, therefore another “Leuchtturmtreffen” is planned for 

September 2019.  

The use of a national training leaflet and poster to inform the employees of the city administration did not 

have the effects as initially expected. The leaflets have been distributed among the employees and the 

posters were hanged out in the offices of the employees. Unfortunately, the participation quotes for these 

trainings were lower than expected and unsatisfying. Nevertheless, the training concept in form of a 

mobility parcour was received positively, so the concept is presented in a handbook which serves as a 

training manual for other national and international institutions and for the other partners. For that 

reason, the handbook was produced in both English and German. The training concept was presented 

during the final MOVECIT conference in Budapest. The bike helmets and bicycle pumps inform the 

employees of the city administration about the aims of the MOVECIT project.  



 

 

 

Page 6 

 

 

6. Annexes  

6.1. Invitation and Agenda 

6.1.1. Events 

Network conference “mobil gewinnt” (mobile wins) 
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European Mobility Week 
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“Leuchtturmtreffen” 
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Clever Mobil 

 

Mobility Parcour 
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6.1.2. Promotional materials 

Not applicable.   

6.2. List of participants 

6.2.1. Events 

Network conference “mobil gewinnt” (mobile wins) 
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“Leuchtturmtreffen” 
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6.2.2. Promotional materials 

Not applicable.  

 

6.3. Pictures 

6.3.1. Events 

Network conference “mobil gewinnt” (mobile wins) 
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“Leuchtturmtreffen” 

 

 

6.3.2. Promotional materials 

National training leaflet 
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Poster training 
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Training manual 
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Bike helmets and Bicycle pumps 
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6.4. Media coverage 

Network conference “mobil gewinnt” (mobile wins) 
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“Leuchtturmtreffen” 

 

 

6.5. Web-links 

https://mobil-gewinnt.de/veranstaltung/netzwerkkonferenz-leipzig 

https://mobil-gewinnt.de/veranstaltung/netzwerkkonferenz-leipzig

